iFresh

The 19th iFresh Asia Fruit and
Vegetable Industry Expo /

The 5th Fruit Channel
Food Exhibition

Date: November 4-6, 2026
Venue: Phase Il, Hangzhou
International Expo Center
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From origin to
shelf, come to
iFresh EXpO- WEBSITE: WWW.YAGUO.CN



Hangzhou iFresh - A Must-Attend

Event for Fruit Industry Insiders

The Asia Fruit and Vegetable Industry Expo has been successfully held for 18
consecutive editions. As one of the most closely watched events in the fruit indus-
try, it has become a benchmark exhibition that fruit professionals make a point of
attending, and is committed to serving as a high-quality platform for full-channel
solutions and resource matchmaking across the fruit sector.

Key to Going Global

Leveraging Hangzhou as the home

platform to connect with ASEAN, the
expo opens new international growth
paths through dedicated forums and

channel matchmaking for global orders.

Take Control of Your Business

Engage with next-generation business
leaders whose revenues exceed RMB
100 million, replicate proven models that
deliver results, and shift from passive
waiting to active resource control.

Compass for the Three New Trends

New varieties, new technologies and
new business models are launched in a
concentrated showcase, helping you lock
in the next wave of growth opportunities
and see future trends on site.

Traffic Monetization Playbook

Backed by exposure at the ten-mil-
lion-plus level, the event drives on-site
traffic through influencers and breaks
down how leading IPs convert traffic into

private-domain revenue.

One-Stop Access Across
the EntireValue Chain

Resources from origin bases to end
channels are gathered in one place,
helping you source products, partners
and channels in one stop to complete the

business loop.

Fast Track to Orders

With precise VIP buyer matching and
dedicated matchmaking sessions, the
expo turns participation from mere
exposure into real transactions and order
outcomes.



| Exhibition Scope

Fresh Fruit Brand Zone Industry Chain Technology Zone
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| Concurrent Activities

November 3

2026 Guoyedao Fruit Industry Innovation & Development Forum and Year-End Dinner
for Fruit Entrepreneurs (ticketed)

November 3 afternoon - November 4 morning:

Sub-forum 1: Guoyedao Fruit Planting Base Innovation Forum (ticketed)
Sub-forum 2: Guoyedao Fruit Deep Processing Innovation Forum (ticketed)
Sub-forum 3: Guoyedao New-Format Wholesale Stall Innovation Forum (ticketed)
Sub-forum 4: Guoyedao Fruit Brand / Trader Development Innovation Forum
(ticketed)

Sub-forum 5: Guoyedao Fruit Retail Innovation Forum (ticketed)

Sub-forum 6: Guoyedao Fruit Going Global & ASEAN Market Innovation Forum
(ticketed)

Sub-forum 7: Guoyedao Fruit IP Summit Forum (ticketed)

November 4

Opening Ceremony of the 19th Asia Fruit and Vegetable Industry Expo; 'Three New'
Booth Showcase (subject to exhibitor review); 100 Counties, 100 Products'

Integrated Promotion for Primary, Secondary and Tertiary Industries

November 5

2026 Organic Food Development Trends Forum

November 4-5

Top-tier VIP Buyer Matchmaking Sessions (precision appointment-based matching)



| Review of the Previous Session

Breakdown of Fruit & vegetable product suppliers 27.8%
Professional Visitors g fruit retail stores 16.05%
Bl wholesale stalls 14.63%
“\ B e-commerce channels 12.77%
B dealers / distributors 8.86%
I large supermarket chains 7.48%
B community group-buying 6.86%
Hl tea beverage stores 3.1%
. l hotels & foodservice 1.2%
media influencers / KOLs 1.25%

| Exhibitor Reviews
~66 ~

On the morning of the first day alone, we connected with more than 100 customers. Partici-
pating for all three days is equivalent to building a full year's worth of customer connections.

- “_/
~b66 ~
Every autumn and winter, iFresh comes to mind. The event has been running for many years,
which is truly commendable, and each year it feels more vibrant than the last.

b Y g
~66 ' . _ . ~
The blockbuster fruit promotion and production-sales matchmaking event has been tremen-

dously helpful for us. It brings many companies together for face-to-face exchange and
\communication, and is an excellent platform. “ )

66

The expo organized by iFresh is large in scale, with a rich range of exhibits and high product
quality. Our team leaders all felt it was a great opportunity for product selection, partner
\sourcing and exchange, and we gained a great deal in just two days and one night. “ ),

gl ~
At the iFresh venue, there are exhibitors from many high-quality production regions across
China and a wide range of premium products. Very impressive.
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During the three days of the exhibition, we added more than 2,000 contacts and were chatting
on WeChat until midnight every day.




| Highlights from the Previous Session

Selected Custom-Built Booths
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On-site Scenes and Selected Exhibits
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| Genuine Resources, Real Matchmaking

Real Resources

Five steps in iFresh's channel screening process: targeted invitations; release of
matched exhibitor lists; collection of procurement needs; coordination of participation

details; confirmation of attendance.

g J
Real Matchmaking

Multiple formats ensure matchmaking results: exhibition-floor matchmaking; Boss
sourcing tour; '100 Counties, 100 Products' integrated promotion event; top-tier VIP

buyer matchmaking session; sales-channel demand synchronization groups; fruit

industry entrepreneurs' dinner. )

Ensuring Real Channels

Ensuring Real Matchmaking

RFMHREIG TRNEF, MG T

i I8, BNEET, Z—#07 N

- B 5003 MAEFERMAS, Al SNBABAIRE SKRE—X B
EREREG KBENM, IR & ‘ TRNEFPEE QOO

L PSS — “

MRS CHzm BT, AFIELTFR

BAMWAZIMBIFRA T LR § SENBRS

HRHRNGODES

 RUBINERSAENE, 23EFRO
RORSTRE, HEERNITEEEEN

s

| RNXRVBREEOERE R, B

EEIEZMNEIRIAT ., SEICHER BB R BERE X <
—BE TS SRENES, FHA R SRS ENHIIRIR, BNBELEE

2 4% B —X




8000+

xxkR ITECbRm B FIKR
LTV FRE RRKRE BhkmE
(FRE Tl EIRKB KRR BEE
ARKRE EREIGN BRES sexes

2 kg 2EmEE ARKig0IK R

omni-channel buyers
and partners

v

RIS B EE R XIES
TR @ XusE 7FRESH
HEmwYr i REERE X8
EE I snanen pEres

HRES ERR mEALNARE | 2" ; o

R SRR ks B2 | BB LEAT -j&_ ;ﬁjﬁj;_ﬂ:*ﬂ
wxanuzne B DEERD | ganrss b KRS
mrenes P senkg | TR EE g o
g%‘;ﬁ%‘” ERRRE | WBSEEIE FEY e
S § =] Y= ot EI 3 &

R sﬁrwx;r; Tiﬁéﬂi% K LS8 E £its G-Super

PR AR

BB bhg B FHEH *E#ﬂﬂi

HRES I REEET BER e Ly
‘“,H? S ks _iscitysuper
B:l:' ~;E xmnes M= iFlEe ole'fEmiB

*EER BIIERKE REE
FEEC UZKERME FMMET sretxRe

BRI ENKRE REARGUTE XUF

Wit REY vz BRE B Tl
22=‘§
o » BN iascyl fRE B sle
LLIHCENIE enion mn 2o s s g g

WRE rRARS DA namk (LB T sees B RERR
ERER BR M seny BEE sxxey FRIE mens PER
EEaHER FERY RAE anney (R SRK RXRE RI8R H2E
BRI HEL FRNESET Exveasr SRR ezt hERm

St AR mean SEE MLkl b ol Lmﬂ*w’@
LY i 3 = 1B 25 ses o
= el (2%) LR Rk sroan REIR w2as mwie
gq\f-&?fm :T L — EEaE TEN EZR5 jE?ﬁgji BARE *ZEE
ik RSk BT mopesn msnmm wemm J25L emm 5ies
RN HIEME HiEH vecen BRB vy SBTH samms Hor

FBOGARKMNET SR FmnE 2450 KEILE

SE =45 = F1=]
miastilelll SRS 18R 2 Moo sho BB 18 =
HGEEACH HHITYHE HrTH RESK mmﬁi&ﬁégmﬁ/‘\g%aﬁ AU
=1= i*i HEEE  NBEHE (L] o s Ay Pl =E fii ik
MRS =L 22t &M xurem et BINIIE wEmE aomm
EaEyit HESR kAW Rl BEANT FEeRR EETT SOMIE ATISHY

el | R

— R, MUBW. AR | S%now. B, Hx. BIXE
ﬁ%ﬁﬁ%* Bl B | eermimJmbossER | HEiE. BEFEERKEL




| Participation Rights

9sq.m /

1 full-color page ad in the show catalog;
18sg.m 1 customized promotional poster;
1 promotional article on the iFresh official public account.

- ‘5-
o‘ga:\‘:::\a“"“ 1 full-color page ad in the show catalog;
Reo°‘“ 1 customized promotional poster;
36sg.m 1 invitation to the premium networking dinner;

1 all-access pass to concurrent forum activities;
1 headline article on the iFresh official public account.

2 full-color catalog ad pages;
a“-‘,e;‘:“on 5 customized promotional posters;
°;9 e 1 connected promotion in the iFresh global livestream studio;
re® 5 invitations to the premium networking dinner;
54sq.m 5 all-access forum passes;
1 banner placement on the iFresh official account (5 days);
3 headline articles on the iFresh official public account;
1 on-site expo interview with video published on iFresh Douyin
and WeChat Channels.

Standard Booth Custom-Built Booth
¥9,800/9SQM(Single opening booth) ¥1,080/SQM(Min,36SQM)
¥10,800/9SQM(Double opening booth)

Registration Fee

encetioet | dlkaccessposs RMB 980.

Scan to register
************************************* (visitor / exhibitor)



Continuous, 360-degree exposure
across multiple channels

ByteDance ecosystem: 200 million+ precise exposures,

with sustained targeted placements across Toutiao,
ONLINE MARKETING Xigua Video and Douyin.

H|H Baidu ecosystem: ranked Top 3 among fruit exhibitions;
500 mllll°n+ continued exposure on Baidu Search strengthens
ranking authority.
1000000+ S SN
REACH TO INDUSTRY AUDIENCES Tencent ecosystem: 100 million+ precise exposures,
with sustained targeted placements across WeChat and
Channels.

Private-domain marketing: 200,000+ channel resourc-
es; 50,000+ core members; 2,000+ production areas.

Livestream marketing: 300 million+ exposures across
the web; a professional host team showcases the
exhibition in an accessible way, highlighting product,
brand and resource advantages to boost sales.

TOTAL EXPOSURE
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Event marketing: 2,000,000+ industry exposures;
organizing and undertaking various industry events to
deliver deep promotional impact for the expo.

Wholesale markets: 2,000,000+ exposures; year-round

50000000 + ad placements precisely connect with core resources.
TOTAL EXPOSURE Live on-site broadcasting: 1,000,000+ exposures; more

than 100 top fruit-industry influencers broadcast live on

site for precise traffic acquisition and combined brand-
ing-plus-sales impact.

OFFLINE PROMOTION




I AbOUt IFreSh Three Pillars of Core

Founded in 2012, iFresh is a leading industrial service Business in Synergy

platform in China's fruit sector, providing comprehensive

online and offline supply-demand matchmaking and

promotional services. Y] Fruit Business Card
iFresh is highly trusted by fruit brand companies, suppli- e Guoyedao

ers, buyers and technical service providers across China. SEEE

Supported by 30+ industry associations, it has reached
600+ major fruit-producing cities / counties / districts,
commands 100,000 channel resources, and connects
industrial value exceeding RMB 100 billion. The company
is headquartered in Shanghai and Nanjing.

Wicr

Exhibitions &
Conferences

i FreSh 2026 Asia flagship expo brand agency & distribution
fruit category exhibitions trusted stall alliance
Anl‘lual Evel‘lt Plal‘l origin-area exhibitions exporter alliance

Scan to follow for continuous updates

NOVEMBER 4-6, 2026
HANGZHOU INTERNATIONAL EXPO CENTER

The Asia Fruit and Vegetable Industry Expo is more than an exhibition; it is your year-round growth partner.

Exhibit once, enjoy resources throughout the year.

Contact the Asia Fruit and Vegetable
Industry Expo Organizing Committee
Organizer: iFresh (Shanghai) Enterprise Management Co., Ltd.
Address: 8/F, Building L4A, Honggiao World Center, Lane 1588
Zhuguang Road, Qingpu District, Shanghai

iFresh Official iFresh WeChat Channels
Tel: 400-800-5752 WeChat Account Video Account

Website: www.yaguo.cn



